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The role of Brand Trust as a mediating variable in the
relationship between brand heritage and Brand Advocacy
(Applying to customers of the luxury car market in Egypt)

Reham Mohsen Elsayed Raghda Mohsen Elsayed
Sadat Academy for Management Sadat Academy for
Sciences Management Sciences
Abstract:

The aim of this study is to measure the impact of brand
heritage dimensions (Brand stability, Adaptability, Longevity) on
Brand Advocacy when Brand Trust is mediator. It has been
relying on a survey list Single 308-strong in the preliminary data
collection necessary for testing hypotheses for research on
current customers of the luxury car market (luxury car owners) in
Egypt during the study period.

The study found a positive moral effect of the of brand
heritage dimensions (Brand stability, Adaptability, Longevity) on
Brand Advocacy, It also found a positive moral impact of the
brand heritage dimensions (Brand stability, Adaptability,
Longevity) on Brand Trust, and also found a positive moral
effect of Brand Trust on Brand Advocacy, and the results showed
that the moral effect of brand heritage dimensions (Brand
stability, Adaptability, Longevity) on Brand Advocacy when the
Brand Trust is mediator, and The results also indicate that there is
the moral effect of the demographic characteristics of (gender,
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age, education level) on the relationship between the dimensions
of brand heritage and Brand Advocacy.
Keywords: brand heritage, Brand Trust, Brand Advocacy, Brand
stability, Adaptability, Longevity.
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